LESSON-PLAN (Session 2025-26)
Nane of Assistant/ Associate Professor: Dr. Seema Pandey
Class: B. Com
Semester: 3rd
Subject: Income Tax Law
Paper: B23-COM-302

| Sr. Week Topics to be covered
No.
1 22-30 July 2028 Income tax: Coneepts - ASSesses, person, previous year,

assessment year |
|

Remarks if any

ntation/Class

2 'Hl:\‘i\u;:u's( 2025 | Income tax: Concepts - Gross total income, total
L income, casual income, virtual digital asse(;
3 -14 '.'\u;iinst | Role of PAN and Aadhar pumber in income tax; -
028
4 823 .f\ugu;lg‘w,’\lnxilulnn Marginal Rate of Tax; Alternate Minimum Aisrs:igniment/i()ui"/,
- Ail()zi Tax; Agricultural Income;
512830 (ugu;T Tax evasion, Tax avoidance, Tax planning_ and Tax | -
L 2025 | management
6 1-6  September ‘ Computation of incomes based on residential status of
o 2025 | individuals
7 8-13  September = Computation of incomes of HUFs
| 2025 |
8 15-20 Septcml{e—r Computation of incomes of Company and other persons
2023
9 24-30September | Determining incomes taxable and exempt under the Seminar/Prescatation
2025 head salaries (including retirement benefits and
P | provisions) and
10 | (,3.4.6 o fncome from House Property. i
| October 2025 } :
11 ”Tl_liim(Tct—obcr | Computation of taxable incomes under the head
2025 | profits and gains of business or profession
(R S R
12 13-18  October | Computation of exemptions under the head profits and | Seminar/Prese
; | 2923 gains of business or profession (including Depreciation | Test ete
1 \ provisions)
‘ 3.73;-[71;5-72(\’!%\';:;15“' Diwali Break -
" 14 : 27-31 Octeber Cur]xputation of taxable incomes and exemptions under B
‘ | 2025 the head Capital Gains.
—1% ﬁ—.i,jt'.'b—S No_wTrTIE— Inceme from other sources
2025
16 I'()V-)’SWNm'L;h‘b;rr 7CIVui)17ng and aggregafﬁx?gf incomes 0
s B
!1' 12224 o | Set (Tfszn(Elrry forward of losses; lixcnﬂﬁl'cd incomes |
‘ November 2025 -
}”187 25 ~ November Fxaminations '
| lonwnrds
*\/acation as per university calendar
*Assignments and unit test will be taken as per schedule

o

(or>(ens iy )




Lesson Plan 2025-2026

Name of Assistant/ Associate Professor: Dr. Seema Pandey

Class M.Com
Semester 1st
Subject  Strategic Management
'75r [ Week Topics to be covered | Remarksifany |
| No. | \
L | |
Ll*' | 22- 30 July 2025 - “ \
’ 2 { 1- 8Augusl 2025 Str m-m (()nupl, char luulxllu, |mport‘|nu and | \ - ﬂ\
L J levels 7 | o
| 3 | 11-14 August 2025 Strategic decision making: Concept, significance and ‘
S approaches ‘
’ 4 | 18-22 August 2025 Strategic  mauagement process; l‘wdnpmy a 7
‘I,,, ‘1 L == \‘l.ll(“{'l( \’l\lf)ll mission nﬂll \L!(Illj_’igh‘,tkll\’t\ “ o
S| 25 30 Augu t 2025 Strategy  formulation- Environmental .nppr‘u‘ al | l Group Discussion
E S | Concept and components of environment |
|6 ‘ 1- (September 2025 Analysing the external (general and industry) |
L o _environment; Organizational appraisal ‘
‘J—' } 8-1 September .Dynamics of internal environment. methods and
| | 2025 techniques of organizationa! appraisal; Porter' i
L_ _L_Ng_ generic strategies. L
{‘1 | 15-20 September | Strategy alternatives: Stability, expanglcn, T
- ‘LZOZS . retrenchment and combination strategies o
) S 24-30September Variations  strategy: Internal and  external '!
' 2025 alternatives, related and unrelated alternatives,
S B Lon izontal and vertical alternatives - \ B o
10 11,346 - October | Competitive business strategy, Cost ltadershlp focus |
| 2025 and differentiation strategy, internationa! level
N strategic alternatives ‘ g
} i1 | 8711 October 2025 Strategic choice: Process, choice tmodtls, managerial |
L T ' factors | N
1 12 | 13-18 October 2025 Strategy |mplementat|0n Challenges ‘of change and \ Power Point
SR organizational - Ieammg, Strategy and structural | Presentations’
! | decisions o
| 33| 19-26 Octoher 2025 | Diwali Break \ -
:T 14 | 27-31 Cctober 2025 | Behavioural issues in implementation; Operational ) Class Quiz
‘»;___J - ] _tlecwo'\a in implementaticn | L
[15 {3, 4 6-8  November btrategu evaluation and control: Need. process and
! 2025 _ _ *echmques, Strateglc issues in technological era -
i 16 110-15  November Strategic management for new entreprencurial | Case Study
i 2025 ventures, ' '
i i7 | 17-22,24 November Revision and PowerPoint Presentations
| 2625 _ N B -
18 | 25 November 2025 | Examinations \
‘ onwards S L L - -

*Vacation as per university calendar
*Assignments and unit test will be taken as per schedule

e

'



Lesson Plan 2025-2026

Name of Assistant/ Associate Professor: Dr. Seema Pandey

Class M. Com
Semester 3rd

Subject  Services Marke
Sr. | week

No.

1-8 August 2025

| Buying process for services;

ting,

Toplcs to be covered

Serviees Marketing: Concept, characteristics. and
classifieation

Customer expectations

2 11-14 August 2025
| of serviees
3 1823 August 2025 | Customer perception ol cervices; Marketing Vi in
| Services L
a 2530 August 2025 | Serviee Quality: Coneept, dimensions and models G!OUD Discussion
5 -bSepthberZOZS " Relationship marketing: Concept, importance and
) | strategies . N - —
6 813 September | Service market  segmentation and  targeting;
2025 Customer retention stl.mglcs N
7 1520 7Septeniber Service Dcvclopmcnt ploccss, Service blucprlntln
2025 Approaches to service delivery. .
8 2 30§ep‘tie?1m7‘ Customers feedback and service rccovery, thcql
2025 environment of services o I
K 13,477——6%»6!‘:&* Communication and promotion of services
1 ‘-025 S [ e
10 8-11 October2025 Main problems, objectives, communication mix and
'Strﬁt_egies, Pricing of Seivices: Charxscteristics,
‘ i apgroaches and pricing strategies.
(1 13-13 Octoher 2025 | Dmtnbuhonv " of  Services: Channels, key Power Point
intermediaries, strategies for effective service | Presentations
| c delivery’ o -
12| 19-26 October 2025 Diwali Break ‘ -
13 | 27-31 Octoher 2025 Managmg service employees: Importance and roles | Class Quiz
‘ o Of contact pcrsonnel -
14 ‘3,4;6-8 Mevember | Managing service delivevry erployees
. l2025 -
| 15 ‘ 10-15 vaember | Man.lgmg customers and strategies for cnhancma ‘ Case S\ndv
;‘4025 castomer artmpatlon, Customer protection and |
I ethics in services o - )
16 | 17-22, 24 November | Revisicn and PowerPoint Presentations
: 2005
17 “Examinations. - .+

|
|

25 November 2025
LOI“:VB_”’J,,“_,

*Vacation as per unlvemty calendar’

*Assignments and unit test will be taken as per schedule

iy

Remarks if any
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1.6 September 2025

£.13 September
2025

15-20 Septembet
2028

24 30Septembet
2025

1,3,4,6 October 2025

8-11 October 2025

13-18 October 2025

" 19.26 October 2025

27-31 October 2025
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11015 November

025

"17- 22,24 riovember |

2025

' 25 November 2025
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Principles  evvential sl dteategive for sfFurty
creative advertiving
Vs erticing dandard 1 eual. and sthical papeetd of
creativeadverising ( reative ylveretiiing ynd
bwdgeting
(reative  adverticing slutians Hegearch nd

fonndational thinking for designing creative drategic

‘ \l\l“ llul\‘

Concept of creative teams and their formation
Cuttural diversity and Creative wlvertising

Creative strategies and alternate creative strategies
development

Writing creative briefs; Designing slogans and logos;
Creative advertising design process.

Creative message and  ad-creation:  Creatiie
advertising sources, story/script writing

Creative  message structuring; Message
formats: Message 4 appeal and source
Diwali Bn’ak

"Creative 2d- LO[)\’ developmull Designing print ad

copy, broadeast ad copy, internet ad copy, and
creative web. commercials.

Media strategies for creative ad\ernsmu New-age

muln for creative advertising; Media and media
. Media planning and scheduling for creative
.uiwrllsmﬂ

" Media buying and uwdl.! testing; Determinants of

decisions;  Measuriug effectiveness  of  creative
| advertising,
Revision and PowerPoint Presentations

Examinations
|
1

*\Jacation as per university calendar

+ Assignments and unit test will be taken as per schedulr
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Class Quiz

Case Study
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